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FloridaFlorida’’s Citrus Industrys Citrus Industry

Annual Economic ImpactAnnual Economic Impact

$9 Billion*$9 Billion*
• Total multiplier value to 

economy of the State of Florida

• Nearly 570,000 acres 
(230,670 hectares)

• Nearly 80,000 jobs*

*Source:  Food and Resource Economics Dept., University of Florida
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Florida Citrus CommissionFlorida Citrus Commission

Florida Department of CitrusFlorida Department of Citrus

• Created in 1935
– State Statute enacted:

• 601.02 (3) Because it is wise, 
necessary, and expedient to 
protect and enhance the quality 
and reputation of Florida citrus 
fruit and the canned and 
concentrated products thereof in 
domestic and foreign markets.

– Responsible for:
• Regulation

• Research

• Market Promotion
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Florida Citrus CommissionFlorida Citrus Commission

• “Twelve practical citrus 
persons who are resident 
citizens of the state, 
each of whom 
is actively engaged in 
growing.”
601.04 (1)(a) Florida Statutes

• “Appointed by the Governor, 
confirmed by the Senate.”
601.04 (2)(a) Florida Statutes
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• First organization in USA established to 
insure quality and promote a food 
commodity

• Model for subsequent state and federal 
marketing orders

– Idaho Potato

– Washington State Apples

– Alaskan Seafood

Florida Citrus CommissionFlorida Citrus Commission

Florida Department of CitrusFlorida Department of Citrus
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Box TaxBox Tax

• Financed by excise tax 
assessed on each box of 
citrus

• $0.24 per 90 lb box (40.8 kg) 
harvested processed orange

• $0.35 per 85 lb box (38.6 kg) 
harvested fresh grapefruit

• Three to five percent of the 
grower’s annual return
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Ownership of Trademarks Vested in StateOwnership of Trademarks Vested in State

• …the legal title and every right, interest, claim, or 
demand of any kind in and to any patent, trademark,
copyright, certification mark, …under the patent and 
trademark laws of the United States or this state or 
any foreign country, …under the authority and 
directions given it by this chapter, is vested in the 
Department of Citrus for the use, benefit, and 
purposes provided in this chapter.  The Department 
of Citrus is hereby vested with and is authorized to 
exercise any and all of the normal incidents of such 
ownership… (601.101 Florida Statutes)

• The practical effect of state ownership of marks is 
that any commercial citrus grower in Florida, whose 
products qualify to display a particular mark, retains 
an interest in that mark.
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Florida Citrus Certification Marks In UseFlorida Citrus Certification Marks In Use

Mark Name History Purpose

®

Florida Citrus Growers’

Symbol

Granted 1999 Governed by Chapter 20-109, Florida 

Administrative Code (F.A.C.), and is 

for use on fresh and processed 100% 

Florida products.  There are size and 

placement requirements for this mark.  

Florida with the

Sunburst “O”

Granted 1980 Governed by Chapter 20-96, F.A.C., 

and is for use on fresh fruit, fresh fruit 

containers & processed product 

containers.

Orange Smiling Face 

with Bow

Granted 1998 Governed by Chapter 20-99, F.A.C., 

and is for use on FDOC promotional 

billboards & gift fruit promotional 

materials.

Fresh From Florida 

Citrus Growers’ Symbol

Granted 2002 Governed by Chapter 20-112, F.A.C., 

and is for use on fresh Florida fruit 

and containers.  

Made With Florida 

Citrus Symbol

Granted 2000 Governed by Chapter 20-111, F.A.C., 

and is for use with non-beverage food 

products & citrus wines made with at 

least 25% citrus solids.
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Trademarked SlogansTrademarked Slogans

®

®

®

®

Florida Orange Juice. Healthy. Pure & Simple.

The Best Start Under the Sun

Nothing Compares to Fresh Squeezed 
Absolutely Nothing!

Flamingo Design

®®

®®



Examples of Use in CommerceExamples of Use in Commerce

Domestic TV Commercial
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Examples of Use in CommerceExamples of Use in Commerce
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DomesticDomestic

Magazine AdMagazine Ad

®®
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Examples of Use in CommerceExamples of Use in Commerce

Generic Point Of Sale Generic Point Of Sale 

Used in EuropeUsed in Europe
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Netherlands Consumer LeafletNetherlands Consumer Leaflet

Examples of Use in CommerceExamples of Use in Commerce
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Examples of Use in CommerceExamples of Use in Commerce

Netherlands Consumer ShowNetherlands Consumer Show
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Examples of Use in CommerceExamples of Use in Commerce

Sweden DisplaysSweden Displays
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Examples of Use in CommerceExamples of Use in Commerce

Sweden Web SiteSweden Web Site
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Examples of Use in CommerceExamples of Use in Commerce

Belgium AdvertorialBelgium Advertorial
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Examples of Use in CommerceExamples of Use in Commerce

Belgium Food ShowBelgium Food Show



France DisplayFrance Display

Examples of Use in CommerceExamples of Use in Commerce
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Examples of Use in CommerceExamples of Use in Commerce

France AdvertorialFrance Advertorial
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Examples of Use in CommerceExamples of Use in Commerce

UK Web PromotionUK Web Promotion
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Examples of Use in CommerceExamples of Use in Commerce

Japan AdJapan Ad



Return on Investment to GrowersReturn on Investment to Growers

• A program of certified marks and 
trademarked slogans with advertising 
support has benefitted growers of all sized 
enterprises in Florida for over 75 years.

• $2.00 - $5.00 for every dollar paid for 
advertising.

• The more acreage, the more assessed, the 
more benefit.
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Sources:

“FDOC Marketing Impact on Orange Juice  Demand,” Marketing Accountability Partnership, October 2009

“Financial Benefits of Florida Generic Orange Juice Marketing,” Thomas & Canter, Agricultural and 

Resource Economics Review, November 2009

“Generic Promotions of Florida Citrus,” Ward et al, April 2005

“Evaluating the Economic Impacts Associated with Advertising Efforts of the Florida Department of Citrus,”

Forecasting and Business Analytics LLC, May 2003
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Demand EnhancementDemand Enhancement

Orange Juice

• Long-term analysis

– From 1967 through 2000, orange juice demand has 
been expanded by an average of 388 million gallons 
annually.

• Short-term analysis

– For the 52-week period from the first quarter 2008 to 
the first quarter 2009, 115 million gallons more were 
sold than without slogan and quality-based advertising

Source: Marketing Accountability Partnership and Forecasting and Business Analytics, LLP
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Grapefruit ExportsGrapefruit Exports

• The average retail price for 
Florida grapefruit in Japan 
for 2008 was 125 yen 
(about $1.45).

• South African grapefruit 
sold for 90 yen (about 
$1.04).

• Florida grapefruit 
commands a 39% premium 
to South African grapefruit.

A program of registered marks and slogans with 
merchandising support is working internationally.
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