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WORLD INTELLECTUAL PROPERTY ORGANIZATION

IP Services Policy Cooperation Knowledge About IP About WIPOQ

Home » AboutlF » Universifies and Intellectusl Property » IP Policies

Intellectual Property Policies for Universities

Universities and public research institutions (PRIs) seeking to
partner with industry or other organizations need a policy for
effective intellectual property (IP) management and knowledge
transfer. An IP policy provides structure, predictability, and a
beneficial environment in which enterprise and researchers can
access and share knowledge, technology and IP.

» What is the role of IP in universities and PRIS?

*» Why do universifies and PRIs need an IP policy?

Read our full list of FAQs on IP policies for universities and PRIs.

IP ToolKit for Universities and PRIs: IP Policies

The IP Toolkit helps universities and PRIs deal with key issues such as ownership of IF and
rights of use, IP dizclosure, IF management, commercialization of IP, incentives for
researchers, recording and accounting, and conflicts of interest.

+ |P Policy Template for Academic and Research Insfitutions g
+ Guidelines for Customization of the IF Policy Template g
= IP Policy Writer's Checklist g

https://www.wipo.int/about-
ip/en/universities_research/ip_policies/

Database of policies

What better way to learn than from others? Search IP policies, manuals and model agreemenis from
universities and research institutions worldwide. If you would like to request that examples of your
policies. manuals or agreements are added to the database, please contact us.


https://www.wipo.int/about-ip/en/universities_research/ip_policies/
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Home » AboutIP > Universities and Intellectual Property » IP Policies

Database of Intellectual Property Policies from Universities and Research
Institutions

Query:
Greece

4 record(s) found.

Country / Territory Language Name of institution

Greece English, Greek Aristotle University of Thessaloniki

Greece English, Greek Foundation for Research and Technology Hellas
Greece English, Greek Mational and Kapodistrian University of Athens
Greece English, Greek University of Crete
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SMEs website

Small and Medium-Sized Enterprises

IP rights IP for business Resources
« Patents = |ntroduction to IP for Business = Multimedia
« Distinctive Signs « Marketing « Fregently Asked Questions
= Copyright and Related Rights « Commercializing IP — Licensing | Franchising = Publications
« |Industrial Designs « ‘Valuation of IP Assets « WIPO Magazine articles for SMEs
« Trade Secreis « |P and Financing « SME Mewsletter
« E-commerce = Events
« Research and Development « Case Studies
« |P Disputes Resolution « Best Practices
« [P Management Training Program « SME Support Institutions

https://www.wipo.int/sme/en/
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IP for Business — series of publications

i Inventing the Future In Good Company

Making a Mark Looking Good | -

intellectual Property Is

| ‘An Introduction to Trademarks An Introduction to IM mm i P h”ﬁ:;:':shg Issues.
forSmaliand szed = for Small and Medium-sized Enterprises

for Small and Medium-sized Enterprises.

Intelloctual Property wiPO
for Business Series WOALD

Number 1 GRAARIZATION
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Home » Cooperation »  IF for SMEs

Intellectual Property for Business

Understanding intellectual property (IP) can help your business
gain competitive advantage and avoid nisk.

The IF system has an important role to play in helping you:

= dewvelop innovaiive/creative producis and services;

= increase the visibility, atiractiveness and added-value of your products on the market;

= distinguish yvour business and its products from the competition;

= acquire andfor grow business information and knowledge;

= ensure that you don't put your business at risk by unknowinagly using the creative content

and innowvative output of others.

Understanding the benefits of IP

Defending your competitive space

Developing an innovative product/process or
improving an existing producit/process can
give you a competitive advantage that vou
can protect by obtaining patent

As a patent right holder, vou can prevent
competitors from wusing or exploiting your
inwvention for a maximum of twenty years.

This allows you to secure your product's
market position, establishing it as the leading
player and to get an advantage over the
competition. Higher price margins and higher
refurns on investments would naturalky
Tollow.

Visibility in crowded markets

Trademarks allow customers to distinguish
vour products/services from those of your
competitors and serve as a guaraniee of
consistent quality. Great care should be
taken in choosing and designing your
trademark, protecting it, using it in
adwvertising and policing its
misleadina/improper use by others.

The aesthetic aspect of your product,
protecied by an indusinal design right, is
another means by which you can distinguish
vourself from the competition and gain
market share. A visually atiractive design
alone can attract a demanding and
diversified clientele and could constitute your
product’s single most important
distinguishing factor.

2N this page =
Umnderstanding the benefits of IF
Protecting and managing your IF
Exgpanding wour business with IPRs
Managing risks and s=tlling disputes:

FEATURED

Competitive intelligence

FPatent, trademark and design
databases contain a wealth of
imnformation for your business — including
detailed legal, technical and business
imformation about a competitor's
operations and products.
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https://www.wipo.int/sme/en/

DIAGNOSTICS TOOL
A software-based tool hosted on the WIPO website.

Interested SMEs could make a preliminary
determination of the IP assets that it has and how to
extract maximum value and competitive advantage
from their IP assets.

GUIDE

A manual that would help SME Support Institutions
conduct a face to face evaluation with a SMEs.

|dentify IP assets vested in the company and advice
on the appropriate way to manage IP assets.




COMPONENTS of S&P 500 MARKET VALUE

100%
83%
80%

1975 1985 1995 2005 2015

Tangible Assets ‘ Intangible Assets

SOURCE: OCEAN TOMO, LLC
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Manutacturlng is often
the lowest value-added task in a value chain

Source: ITC, SME Competitiveness Outlook 2015 WIPO
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Good practices
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Know what you have (identify) and need to buy
Take care of it (protect and maintain)
Make every effort to make the best use of it (exploit)

Take steps to prevent others from stealing your
property (enforce)

Manage risk of third party rights
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Does IP matter?



.. more than 90 %
of a start-up value
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