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Introduction 
Trademark: Building a Brand / Don’t kill your own brand 

• Consistency 

• TM    

• ® 



• Trademark – Justick 

• Patents 

• PCT application 

• US, EPO patents 
http://www.youtube.com/watch?v=zVeE1j5cdPw  

Case Studies 
Justick 

http://www.youtube.com/watch?v=zVeE1j5cdPw


 Jo M Cosmetics: est. 2005  

 Herbal or natural cosmetic 

range 

 Trade marks 

 Jo’M 

 Jo’M Cosmetics 

 South African patent 

 Copyright – packaging / 
insert 

Case Studies 
Jo’M Cosmetics 



Patents 

• South Africa 

• USA 

• Claims 
 

Case Studies 
Altis Biologics 

Trademarks 

• Altis OBM 



Case Studies 
Eyeborn – Orbital implant 



Case Studies 
Eyeborn – Orbital implant 

Patents, design registration, 

trademark 



Case Studies 
Dry Bath –  Head Boys 



Case Studies 
Dry Bath –  Head Boys 



Commercialisation Considerations 
Beyond the Idea ….Critical Success Factors 

Idea / 
Technology 

Management 

Financing 

Market 

IP Protection 

Different  

Dimensions 

Of Business 

 

How much  

Need to market 

Who 

Size 

Competition 

Distribution Channels 

Example: Dog food 

MINIMUM VIABLE 

PRODUCT 
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Innovating to: 

 Address Africa’s 

challenges 
 

 Accelerate Africa’s 

development 
 

 Position Africa globally 

as a key contributor to 

global knowledge pool 
 

 Reduce poverty 

 

Through products and 

services that add value. 

Concluding Remarks 
Africa’s Huge Market Opportunity 

https://www.google.co.za/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCLXbquzhkscCFRAY2wodStMPsQ&url=https://nilofarnigar.wordpress.com/2013/10/01/africas-huge-market-opportunity-2/&ei=vW_CVfWINJCw7AbKpr-ICw&bvm=bv.99261572,d.d24&psig=AFQjCNFyabla7km26PxFfhi4wP9tpdHMkw&ust=1438892169012472


Concluding Remarks 

 Intellectual property an important element 

 

 IP protection is a business decision 

 

 Other essential factors for successful business: 
 

 team / management 
 

 sound business case that clearly identifies need and solution 
 

 market size  
 

 understanding of competition 
 

 competitive advantage 
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Thank You 

 


