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IP & INNOVATION ECOSYSTEMS SECTOR (IIES)

) ©

IP for Business Division
+ Develop Tools and Materials for

Office of

> the ADG g’)
3
2 Q,o

2

Department for
Economics and Data

Analytlcs O Businesses o
Gll, WIPR, WIPI » Effective SMEs Intermediaries
Program
» Development of Business Support
Units in IPOs

IP Management Clinics
One IP Day Workshop for Startups
IP Commercialization for Businesses

+ |P statistics and data analytics

» Economic research (Creative
Economy & Innovation
Economy)

WIPO Judicial Institute

Judicial dialogue

Judicial resources

Judicial capacity building
WIPO Lex — laws, treaties,

WIPO Arbitration and
Mediation Center

IP for Innovators Department * IPDisputes
* Domain Name Disputes

judgements S « ADR Collaborations
. TI_S_Cs/TTstructures  IP C_:omr_n_ermallzatlon « ccTLD Collaborations
+ Digital Support (WIPO (universities and R&D
INSPIRE) institutions)
* Technology Transfer * Inventor Assistance Program
+ Patent Analytics « Patent Drafting Programs

* Institutional IP Policies < IP Financing & Valuation
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Maximizing your potential through IP

Source of
competitive
intelligence

o
2 8
o
Secured Visibility in
competitive crowded
advantages markets

@ = o
o ¢ n “
Additional revenue Access to

streams and financing and Avo_ic_ling. and
partnerships attracting mitigating

investors risks
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Survey

Have you ever experienced
difficulties in identifying your
intellectual property assets ?

¢
”

WIPO | MADRID



Protect your competitive edge with IPRs

IP rights give you control, deciding who can do what with your invention, creation

or brand
" O ﬁ & Y
.{@ COMPANY
An invention i A creative work Brand name or logo
Patents, utility models or trade Copyright, design rights Trademark, copyright,
secrets \ ) design rights
a ,0 \/ 4
ar: 14
Confidential information A design Geographical indications
Trade secrets Design rights, copyrights,

patents
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WIPO IP DIAGNOSTIC TOOL

A self-evaluation tool targeting IP strateqgy
for SMEs. It allows you to recieve

personalized reports instantly on your IP

situation.
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Background

Why ?

@ For whom ?

* Support young e.ntrep.rises in - Any individual or SME that seeks to
developping their capital and strategy understand at a glance all the IP
in terms of IP. components included in its business.

Help expand their commercial
opportunities.

IMPORTANT! The tool does not replace the advice of a

 Give preliminary advice on IP assets. specialized legal counsel

« Provide information on business
activities that may be affected by IP.
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How does it work ?

AVAILABLE IN +15 LANGUAGES

Arabic, English, Spanish, French,
Chinese, Hindi, Thai, Kiswahili, Russian
and Japanese ...

USER FRIENDLY AND FREE OF
CHARGE

Available on computer and mobile
phone. It will take a maximum of one
hour to complete the assessment, the
users can do it at their own pace, save
it and come back as many times as
they need to complete it.

A SET OF 10 SECTIONS ON
DIFFERENT IP TOPICS

(e.g. innovative products, trademarks,
IMPORTANT! The tool does not replace the advice of a licensing, designs, internationalization,

ST etc.) WIPO IP Diagnostics has ten
speC|aI|zed Iegalcounsel sections; the users complete only

those sections that they consider
relevant to their businesses.

PRE-ASSESSMENT QUESTIONNAIRE

A set of ten basic questions, to best
tailor the remaining questions to the
users' needs.
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Why should we use this tool ?

Understand the IP in your
business

« IP rights (patents, trademarks,
designs, copyright and trade
secrets).

« IP management aspects
(maintaining a website, engaging
in international trade, dealing
with employees, external
suppliers and contractors, and
licensing, protecting, and
defending your IP).

Develop an IP management
strategy

* The report can then be
used as a starting point
for developing an IP
management strategy
relevant to your business.

WIPO FOR OFFICIAL USE ONLY

Gateway to IP advisory
services

« The report can serve as a
basis for the discussion
with an IP expert on how
to protect identified IP
assets and integrate an IP
Strategy into the users’
business.
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Hypothetical case

11

By Sally

v Logo and attractive design

v Use external providers

v' Website

v" Employees (15)

v Intend to sell product locally and internationally

v Confidential information
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STEP 1 - Access the WIPO IP Diagnostics Webpage

Access the page
and click on start
WIPO IP diagnostics. WIPO IP Diagnostics

WIPO IP Diagnostics is a free, intellectual property (IP) self-assessment tool that helps
businesses identify their IP assets.

No registration required.

After you complete a section, a report that gives you recommendations and further information on IP
and business competitiveness will be generated.

» How is the IP assessment conducted?

» How is the IP Diagnostics report generated?
» What does the IP Diagnostics report include? Video: Helping Your Businesses Identify and Grow with

Intellectual Property with the IP Diagnostic Tool
Find out more: Brochure (0§ | FAQ @3

Start WIPO IP Diagnostics
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https://www.wipo.int/ipdiagnostics/en/
https://www.wipo.int/ipdiagnostics/en/

STEP 2 - Pre - assessment questionnaire

. Pre-assessment
Y

basic questions regarding your business

Have you developed a product, process, service or a technical modification that you consider new, innovative or
unique?

O Yes O No

Do you generate materials like manuals, pamphlets, labels, or produce videos, software, newsletters, music clips,
etc.?

O Yes O No

Do you use features like patterns, lines, colors or shapes to make the external appearance or the packaging of your
product attractive?

O Yes O No

1313 WIPO FOR OFFICIAL USE ONLY

Preliminary assessment

Personalized questionnaire

No time limit for use (resume at

convenience)
Max 1h to achieve
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STEP 3 - Sections

Overview of WIPO IP Diagnostics

o . . SECTIONS
Sections cover the majority of IP

rights.

® : /3

The tOOI explores IP in a" areas Of TRADEMARKS CONFIDENTIAL INFORMATION DESIGNS
business activity.

4 | ] :
o’ 25]

INVENTIVE OR INNOVATIVE EMPLOYMENT ASPECTS
PRODUCTS OR PROCESSES

; Va
{3 .
k\v‘-é’

WEBSITE
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STEP 4 - Download your reports

Web format Trademarks

With your answers. you have indicated thal you have already a trademark for your business registered at the national or regional intellectual property office or you have applied for ane. This means that you have protected or appiied fo protect a sign that identifies and distinguishes your products andior services from
those of athers in the marketplace.

You now have a powerful business asset; t might even be the most powerful asset you own. You can prevent competitors from making unauthorized use of your trademark (thatis from marketing identical or similar products under an identical ar confusingly similar trademark) and you can use it to buid your brand
image and reputation alloving you to creale a relationship of trust with your consumers and thus establish a loyal clientele and enhance the gooduil of your business. Trademarks are a powerful instrument to capture the eonsumer's attention and make your products stand aul. Consumers are villing to pay more for
3 product bearing  trademark thal they recognize. and which mesls their Trademarks also toinvest in mainiaining or impreving the quality of their products in order to maintain or further improve their reputation. Trademarks are one of the most valuable and enduring business
assets. They can last a very long fime, and thus provide your business vith a long-ferm competiiive advantage

.
They also have value beyand your core business and often pave the way for the expansion of your business into other products. They may be licensed or merchandised. and 5o provide an addtional source of income through royalties: they are a crucial component of franchising agreements, and they may be sold
e p O r O r e a ‘ ‘ O l I l p e e S e ‘ I O ' l along with or separately from your business. Trademarks akso may be used to provide collateral security in oblaining financing

However, itis important to remember that it s not encugh to obtain protection through trademark registration. The pratection may get lost if your trademark is not properly used. A trademark may become genefic ifit becomes 5o widely used that it becomes a common name 1o Gesignate the relevant good or service
In such instances, the trademark wil not be registrable and a previous registration for such a trademark may be canceled For example, Trampoline has been ruled generic in the United States of America, so ofher companies may use fhat name for an athletic jumping apparatus as well. In most countries, registered
trademarks must be used in order to remain valid, otherwise, they may be canceled. Failure to use may mean that the trademark has been abandoned and make the trademark vulnerable to an attack by a third party to have itinvalidated for non-use You indicated that you are using the rademark, 5o this is not likely

Can be downloaded (PDF) e

Your answers suggest that you are inferested in attracting investment

Intoday's knowledge-based economy, the intangible assets of companies constitute a larger share of the overall value of companies. The physical assets of companies make up an increasingly lower percentage of the share of company value. Therefore, a carefully selected and nurtured trademark is a valuable

Questionnaire to be redone several ‘
times PDF format =

—
WwWIPO

WORLD
INTELLECTUAL PROPERTY
N

IMPORTANT! The tool does not Novenber 22,2021
replace the advice of a specialized
legal counsel.

Report of WIPO IP Diagnostics

With your answers, you have indicated that you have already a trademark for your
business registered at the national or regional intellectual property office or you have
applied for one. This means that you have protected or applied to protect a sign that
identifies and distinguishes your products and/or services from those of others in the
marketplace.

You now have a powerful business asset; it might even be the most powerful asset you
own. You can prevent competitors from making unauthorized use of your trademark (that
is from marketing identical or similar products under an identical or confusingly similar
trademark) and you can use it to build your brand image and reputation allowing you to
create a relationship of trust with your consumers and thus establish a loyal clientele and
enhance the goodwill of your business. Trademarks are a powerful instrument to capture
the consumer's attention and make your products stand out. Consumers are willing to pay
more for a product bearing a trademark that they recognize, and which meets their
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IP for Business Guides

. - Making a Mark Looking Goed
Creative Expression e l e

An Introduction to Copyright and Related Rights
for Small and Medium-sized Enterprises

| Enterprising Ideas

BCide 1o e kclad Fapany

I Inventing the Future I In Good Company
A v g ot Frapas gy brm s
IR -—taiy

e
WV W3 e

Q
Intellectual Property WwWIPO b = <
for Business Series mg[n.tpum > 2 e
Number 4 ORGANIZATIC

vz ol Fropary WIPD
for Prseiiser Soviser T
Hude § SMIIAENT BN

Most recent guides . :
J Scan our QR code to see the entire series or follow

https://www.wipo.int/publications/en/series
/index.jsp?id=181

WIPO
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https://www.wipo.int/publications/en/series/index.jsp?id=181
https://www.wipo.int/publications/en/series/index.jsp?id=181
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Basic Features

17
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[t Begins with a Trademark and a Plan to Export...
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Protection Options

...Then a choice must be made regarding the best way to protect your trademark/s abroad:

The national route - file trademark application/s with the IP Office of each country in which
you want protection

The regional route - apply through a regional trademark registration system with effect in all
member states (BOIP, EUIPO and OAPI)

The international route - file through the Madrid System

WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



The International Route

The international route through the Madrid System may be the preferred option when you:

Seek protection in multiple markets, particularly if these are in different regions
Want flexibility to add new markets as your export plans develop

Have limited budget and/or time to spend on registration and management of your
trademarks
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A trademark and a plan to export
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Market by Market Filing

22

Japan

Germany

Brazil

China

Maintenance

v

Maintenance

v

v

Maintenance

Maintenance

v
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Madrid System

23

* optional

WIPO FOR OFFICIAL USE ONLY

Japan

Germany

— Mair@ance

Brazil

o oo oo

China
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The Madrid System is Global

Currently: 131 countries covered by the 115 members
Markets cover more than 80% of world trade
Recent accessions include:
2021: Islamic Republic of Pakistan, United Arab Emirates, Jamaica
2022: Chile, Cabo Verde and Belize
2023: Mauritius
2024: Qatar

WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



Members of the Madrid System

“Disclaimer on the map B 115 members (including EU and OAPI)
covering 131 countries

25 WIPO FOR OFFICIAL USE ONLY
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Accession Outlook - 2024/25

Africa: South Africa

Arab region: Saudi Arabia

Asia: Bangladesh, Papua New Guinea, Sri Lanka, Fiji, Tonga
China to extend the application to Hong Kong SAR

Europe: Malta
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Accession Outlook 2024/25

“Disclaimer on the map Bl 115 members (including EU and OAPI) covering 131 countries

8 countries accession outlook
27 WIPO FOR OFFICIAL USE ONLY WIPO | MADRID




The Madrid System is Convenient

Access a centralized filing and management procedure

File one application, in one language and pay one set of fees for protection in multiple
markets

Expand protection to new markets as your business strategy evolves

WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



The Madrid System is Cost-Effective

File an international application, which is the equivalent of a bundle of national applications,
effectively saving time and money

Avoid paying for translations into multiple languages or working through the administrative
procedures of multiple IP Offices
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Costs

Fees are payable to WIPO in Swiss francs (CHF)
Basic fee*

CHF 653 - b/w reproduction of mark
CHF 903 - color reproduction of mark
Fees for designated Madrid System members

Standard fees - complementary (CHF 100 per designations) and supplementary (CHF 100
per class beyond 3), OR

Individual fees where this is declared

* Applicants from benefit from a 90% reduction in the basic fee

WIPO FOR OFFICIAL USE ONLY WIPO | MADRID


https://www.wipo.int/about-wipo/en/activities_by_unit/index.jsp?id=46

Users of the System

Madrid System users come from all corners of the globe and represent a broad cross-section of

industries

GETTYIMAGES/BUBAONE
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Users Business Size

Individual entrepreneurs, small and large businesses find the Madrid System to be a convenient
and cost-effective means to protect marks in key markets throughout the world

T v
| :
Individual Small & Medium Large

Entrepreneurs Businesses Businesses

WIPO Icons, 2024
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More than 1.7 Million International Registrations

This LONGINES mark is the oldest trademark still in effect

Registered in Switzerland in 1889, internationally in 1893

COLTEJER is international trademark registration 1.5 million

Registered in Colombia in 2009, internationally in 2019

TATSA is international trademark registration 1.75 million

Registered in the US and internationally in 2023

WIPO Madrid Monitor, 2024

3 WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



Question

Where should you send your international trademark application?
« To WIPO directly
« To the IP Office(s) of the countries of interest

« To IP Office of the country of origin (nationality, company HQ, etc..)?

WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



How the System Works

The International Trademark Registration Process

domestic law, within 12/18 months [ 7Ty 11 g TR (1311 2= 140 Contracting Party Contracting Party

F

[ob) Basic application/ ' : o Certifies the international

=)] registration Applicant -> Office of Origin application and forwards it
S “Basic Mark” fo WIPO
w
N Formal examination; registers the mark in

@ the International Register and publishes the

(@) international registration in the Gazette.
T Issues a certificate of registration and notifies
P the designated Contracting Parties

"4

o :

® Scopemog mml?gw&mg Office of Office of Office of
g S e R the designated the designated the designated
W

WIPO, 2024
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eMadrid

You can access /o1 through the /= webaiic or through the V-0 1 Forial using your
WIPO Account

Go to eMadrid

WIPO website, 2024
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https://www.wipo.int/en/web/emadrid/index
https://www.wipo.int/madrid/en/
https://ipportal.wipo.int/dashboard

eMadrid

E WI Po Help ¥  English ¥

| 1P Portal login |

V1 ]

Home * Madrid System > eMadrid

eMadrid home File an application Manage your trademarks Find & monitor

File and manage your international trademark applications and registrations in multiple countries

eMadrid provides you with central and secure access to all the online tools and services that you need to file and manage international
trademark applications and registrations under the Madrid System.

Create a WIPO Account

What do you want to do?

File an application Manage your trademarks Find and monitor
Prepare and submit your application for an Manage your international trademark Search and monitor international trademark
international trademark registration and respond applications and registrations, and pay fees. applications and registrations.

to irregularity notices from WIPQ.
Access our online services Get started
Prepare your application

WIPO website, 2024
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Recent Developments

38
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Question

* Which country sent us the most international

applications in 20237
+ China
»  European Union
« USA

- Australia

39 WIPO FOR OFFICIAL USE ONLY



Top 20 Filing Origin - 2023

ANNUAL GROWTH RATE (%)
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WIPO Statistics Database, March 2024.
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Question

* Which country was the most designated by

applicants in 20237

- USA

« China
- UK

»  European Union

41 WIPO FOR OFFICIAL USE ONLY



Top 20 Designations - 2023

ANNUAL GROWTH RATE (%)

-13.7

7,814

-117 -111 -84 -99 -140 -101 -134 -142 -108 -99 -93 -101 -106 -213 -95 -156 -10 -21 -28
2
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Madrid member

WIPO Statistics Database, March 2024.
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Top 10 Applicants - 2023

Applications

1 L'OREAL France 199
2 Bayerische Motoren Werke AG Germany 124
3 Euro Games Technology Ltd. Bulgaria 118
4 Boehringer Ingelheim International Germany

GmbH 1o
4 Novartis AG Switzerland 110
6 Berlin-Chemie AG Germany 107
7 Shiseido Company, Ltd Japan 103
8 Mizuno Corporation Japan 79
9 Huawei Technologies Co., Ltd. China 78
10 Apple Inc. US 74

WIPO Statistics Database, March 2024.
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Conclusion and final notes

« Asimple and accessible tool

« Pre-assessment that determines the next steps of the analysis

 Individual questionnaires on 10 IP topics applicable to the
company

« Immediately downloadable individual reports tailored to the
user's information needs

« Capable of responding to different scenarios

« Free of charge

« Enables the establishment of a real IP strategy

« @Guides conversation with an advisor

4 WIPO FOR OFFICIAL USE ONLY WIPO | MADRID



The Madrid System: Key Benefits

THE MADRID SYSTEM: PROTECTING TRADEMARKS ABROAD

ONE-STOP SHOP

GLOBAL REACH

WIPO Infographics, 2024
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Questions?

46
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Public Education Resources
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Resources

IP for Business:

« WIPO IP Diagnostics Tool

» Guides: Intellectual Property for Business

« Astep-by-step IP Strategy Checklist for SMEs
Madrid System:

e« eMadrid
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https://www.wipo.int/en/web/wipo-ip-diagnostics
https://www.wipo.int/publications/en/series/index.jsp?id=181
https://www.wipo.int/sme/en/checklist.html
https://www.wipo.int/web/emadrid/

Public Webinars - 8 Languages

Wety ancs del Saterma de Madd

Acrualizaciones legales del
Sistema de Madrid de 2023:
Todo lo que necesita saber

wi103:21

Actualizaciones legales del Siste...

Wiets ares Ay syssbre de Madd

Protéger sa marque a I'étranger :
Guide sur le systeme de Madrid
de I'OMPI et outils de propriété
intellectuelle pour les PME

wi1:08:24

Protéger sa marque a I'étranger ...

BEOEREESE (7K v K8
&) QBB - HEESUWR

F2=bT7v7, RIEEDHICH!
2023%10826H
EDUCATION

BIROERERHE (Y
v FHIE] OBEWLR) - $IE

e Wi Sl Qun g Cagu
223 plal Gugila dlipaai
Jalell gipall Glhallog

wipd448,

Jaladl 4l Sl Bag ¢l ) 2023 alal ..

WIPO, 2024
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SPRRRMETH IR

FEBIR RN EERIFERF
(2023)

w1 -1:09:00 |

EDUCATION 4 MONTHS AGO

The Madrid Filing Procedure
in China Trademark Office

Deednagns 10 Mg aed) o venm

OdhmuymanbHbie hopmbl:
YnpasneHve
MeXAyHapOoAHOA
peructpauuen

wip Q2R3 nin

EDUCATION

Official Forms: Managing an
international registration

Madr | System Webnars

Understanding Procedures at
the IP Office of the United
Kingdom (UKIPO)

wi1:06:25

EDUCATION

Understanding Procedures at th...
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Certificates of Attendance

Share your certificate
on , and
other social media channel.

Tag WIPO #MadridSystem

Certificate of Attendance to the
Madrid System Public Webinar

WIPO, 2024
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https://www.linkedin.com/showcase/wipo-brands-and-designs/
https://twitter.com/wipo/

Video Explainers and Tutorials

Madrid 'How-to' videos

Madrid “How-t0" serles

Subsequent
designation

Madrid “How-10™ series

Renewals (1/2)

How to extend the protection of an international How to renew international registrations (part 1)

registration via the subsequent designation This tutorial will go over the renewal process, modifications to

In this tutorial, you will learn how to expand the geographical international registrations before and after the renewal and the
coverage of your existing international registration by adding costs associated to the renewal. About renewals

additional countries or regions through a subsequent

designation. About subsequent designations.

Introduction to the
Madrid System
and WIPO

Benefits and Advantages
of the Madrid System

=

Video: An introduction to the International Video: Benefits and advantages of the Madrid
Trademark System. System.

WIPO website, 2024
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Distance Learning Course

- Certified and tutored online course
- 6 modules - 16 hours

- Free

- 800 - 1000 participants per session
- With the WIPO Academy

WIPO, 2024
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https://welc.wipo.int/acc/index.jsf?page=courseCatalog.xhtml&lang=en
https://welc.wipo.int/acc/index.jsf?page=courseCatalog.xhtml&lang=en

Madrid System Podcast

WIPOD -

International Trademark . L,
WIPO

International
Trademark System
Talks

System Talks

October 5 - STE8 - 19 min

Washington 1911 to Stockholm 1967;
Fine-tuning the Madrid Agreement
(Part 1)

WIPOD - International Trademark System Talks >

10 episodes

Spotify @
Apple Podcasts (&)

In this episode, we'll be taking a closer look at
some of the milestone and pivotal 20th-
century revisions to the Madrid Agreement
that helped to reshape and streamline
procedures for the international registration of
trademarks.

YouTube Podcasts ;.

WIPO, 2024
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Episodes

‘AII Episodes ) Unplayed

v OCT5

Downloaded

Played

Washington 1911 to Stockholm 1967; Fine-
tuning the Madrld Agreement (Part 1)

v MAY 2

The First Revision of the Madrid
Agreement at the Brussels
Conference of 1900

In this ode, will discuss the.

FEB 16

The Madrid Agreement from
1891 to the First Act of Brussels
of 1900 (Part 2)

In t H WE

WI P
International
Trademark System
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https://open.spotify.com/show/1HAounFdzeiMPfkc6ondTF?si=88f155c6093b4d6e&nd=1
https://podcasts.apple.com/us/podcast/wipod-international-trademark-system-talks/id1597903527
https://podcasts.google.com/feed/aHR0cHM6Ly9mZWVkLnBvZGJlYW4uY29tL3dpcG9kbWFkcmlkc3lzdGVtL2ZlZWQueG1s

Testimonials and Case Studies

Madrid System Success Story: M'Simbi -
Spreading Self-Love Globally, One Doll at a Time

We have Just released a new success story highlighting how the Madrid System
supports innovative entrepreneurs who want their brand to make a difference
even beyond their national borders.

What do you do when sodlety tricks you into belleving you do not fit In? You carve your own path and
you make your voice heard! This is exactly what Maingaila Moono - former biostatistician and now
full-time entrepreneur from Zambla - did when she realized that her daughter did not feel ke she
complied with traditional beauty standards.

Zambaan Assocution of Manufacturers ¢ ) Game Changers Award

Her little girl motivated Maingaila to find a way to manufacture Black dolls, and to set up her own
business - M'SImbi. whose mission Is to teach young girls to be proud of thelr cultural identity and
aware of their own unique beauty,

M'SImbi products now range from dolls to backpacks, and from clothes to halr accessories, and are
exported to the United Kingdom and the United States of America.

International trademark protection in those countries through the Madrid System is what truly
ablowed M'Simbi to take off, opening up doors to major international e-commerce platforms.

“I would definitely encourage local entrepreneurs to apply for trademark protection both locally

and internationally. When PACRA (Patents and Companies Registration Agency in Zambia) told us
that you can reglster your trademark in many countries at once with the Madrid System, it really
Intrigued us.”

— Moingaila Moono

WIPO website, 2024
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Madrid System Success Story: HABIBA Jewellery -
Timeless Tunisian Jewelry Takes the International
Stage by Storm

Entrepreneur Sonia Feki’s brand "HABIBA Jewellery” - created as a tribute to her
mother - was quick to win the hearts of women across Tunisia, Despite the
challenges of the COVID-19 pandemic, the brands’ success grew, spontaneously
catching the attention of Egyptian media outlets, in turn raising awareness in the
Gulf countries. From there, demand grew in other African countries.

Find out all about Sonia’s journey to success, and how the Madrid System is helping her not just to
expand her horlzons but also to face the future with confidence

Sonia’s secret to success?

“When | founded HABIBA Jewellery, I projected myself 15 years into the future. Protecting my
trademark - first nationally and then Internationally - was one of my top priorities.”
~ Somia Feki, HABIBA jewellery

ss the full success story
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Madrid System User Group

Help us shape the future of our Madrid System
online services under !
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https://madrid.wipo.int/
https://www.wipo.int/en/web/madrid-system/surveys/madrid-system-user-group

Keep Updated on the Madrid
System
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Good news! We are now on LinkedIn!

We'll be sharing tips, facts, stories, learning

WIPO Brands

opportunities and much more on WIPO's and Designs

, and
, as well as trademarks, designs, and
geographical indications!

now and spread the word!

WIPO, 2024 SCAN M E
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https://www.wipo.int/en/web/madrid-system
https://www.wipo.int/hague/en/
https://www.wipo.int/lisbon/en/
https://www.wipo.int/lisbon/en/
https://www.linkedin.com/showcase/wipo-brands-and-designs/

Stay informed

- Visit the

- Access recordings and
stay tuned for new topics

- Play our Madrid System

- Subscribe to

- Check our WIPO Madrid System playlists
and listen to our

: online or by phone

- Follow us on LinkedIn
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https://www.wipo.int/madrid/en/index.html
https://www.wipo.int/madrid/en/webinar/#upcoming
https://www.wipo.int/madrid/en/tutorials.html
https://www3.wipo.int/newsletters/en/#madrid_notices
https://www.youtube.com/playlist?list=PLsm_LOEppJax-XDdxsPF7AN8k2CWt076X
https://www.wipo.int/podcasts/en/madrid/
https://www3.wipo.int/contact/en/madrid/
https://www.linkedin.com/showcase/wipo-brands-and-designs/

content in this presentation.
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