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STARTING POINT AND OBJECTIVE

Mission
Improve competitiveness of Finnish enterprises

through IPR awareness

Present state
IPR not included in technology

or business studies

Objective
To get a course on IPR into university curricula
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QUESTIONS TO BE ANSWERED - stage 1

· What should the contents cover?
· Lecturer’s material?
· Who could be the scriptwriter?
· How to get the text into web-form?
· Who are the persons deciding on curricula?
· How to catch the interest of students?
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PRODUCTION OF LEARNING MATERIAL

· Guidance from a reference group
· Manuscript by IP professionals
· Graphic design and technical solution

by students of media technology
· Project management by NBPR

e-LEARNING MATERIAL TO BE INCORPORATED
INTO EXISTING COURSES
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INDUSTRIAL PROPERTY RIGHTS
AS A RESOURCE OF THE ENTERPRISE

MODULES
1. Protection of knowledge and skills
2. Utilization of protection
3. Protection of inventions in practice
4. Patents as a source of information
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Patent Information in Product Development

A patent searchconductedin the beginning of a product
developmentproject givesyou technical information and new ideas.
At the sametime, you can ensurethat the solution being developed
doesnot infringe on someoneelse'spatent.

Patent Information in
Competitor Monitoring

ChoiceandSupportof
Line of Development
SystematicProtection
Assertionof Rights

How to Searchfor
Patent Information?

Glossary

Patent Information in
Product Development

Stateof the Art
Novelty

Protection
Rights of Others

Competitors

Manufacturing

ProjectFeedback

ProductDevelopment

Monitoring Creationof Ideas

Selling

Marketing Prototype
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QUESTIONS TO BE ANSWERED - stage 2

· What are the relevant courses
for IPR integration?

· How to motivate teachers to include
IPR into their course contents?

· What are the requirements for self study
material?
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INTEGRATION OF IPR INTO
EXISTING COURSES

· Entrepreneurship
· Innovation management
·Technology strategy
· Product strategy
· Product development
· Acquisition of technical information

NEW WEB VERSION BY e-LEARNING
PROFESSIONALS
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MARKETING - TARGET GROUPS

· Technical universities
- all professors and information specialists

· Science universities
- professors of natural sciences, medicine,

forestry and agriculture
· Business universities

- professors of entrepreneurship, international
business and marketing

· Polytehnics
- senior teachers of technology, entrepreneurship

and marketing
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MARKETING - CHANNELS

· Direct marketing
· Articles in professional magazines
· Portal of The Finnish Virtual Polytechnic
· Portal of The Finnish Virtual University
· Innovation agents
· Articles in NBPR client magazine
· NBPR home page
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RESULTS

· Number of registered users 1050
· Student users 70 %
· Use connected to courses relating to

- entrepreneurship
- business development
- product development
- product design
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KEY OBSERVATIONS

· Difficult to get guidance from the target group

· Professors’ knowledge of IPR is rather low
- material for independent studies needed

· Different points of view to the subject
matter needed

· Marketing is a must
· Professors very independent decision makers
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FUTURE PLANS

· Continue marketing
· Feedback from users
· New advanced version

FROM e-LEARNING MATERIAL TOWARDS
e-LEARNING ENVIRONMENT
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