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Where is Social NetworkingWhere is Social Networking
Going?Going?

Overview
•• Statistics, dStatistics, definition, examples, impact
• Legal issues: a risk analysis
• Self-regulation
• Uniform dispute resolution policy
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Statistics:
Worldwide Audience (visitors)

66 %30,19718,226Middle East - Africa

33 %53,24840,098Latin America

9 %131,255120,848North America

35 %165,256122,527Europe

23 %200,555162,738Asia Pacific

25 %580,510464,437Worldwide

%
Change

June
2008

June
2007

Unique Visitors (000)

Social Networking Growth by Worldwide 
Region
Total Worldwide Audience, Age 15+
Home and Work Locations

21,041SHYROCK.COM

24,017BEBO.COM

34,028ORKUT.COM

37,080FRIENDSTER.COM

56,367HI5.COM

117,582MYSPACE.COM

132,105FACEBOOK.COM

580,510Social Networking

860,514Total Internet: Total 
Audience

June 2008

Total Unique Visitors (000)

Worldwide Growth among Selected Social 
Networking Sites
Total Worldwide Audience, Age 15+
Home and Work Locations

Source: comScore World Martix (June 2008 vs. June 2007)
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Statistics:
Worldwide Audience  (visits)
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Statistics: Facebook
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What are Social Networks?
Sharing Content

• Content-sharing services

• Blogs

• Rating

• Appointment services
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What are Social Networks ?
Personalisation

President Obama`s Profile
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What are Social Networks ?

A whole package of services is 
available to users; these services 
are coordinated via a personal 
profile page. 

• E-mail services

• Instant messaging services

• Linking services

• Blog services

• Content-sharing services www.facebook.com
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Examples: MySpace
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Examples: LinkedIn
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Examples: Xing
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Advertising
on Social Networks
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Advertising
on Social Networks

Source: Wall Street Journal, 15.1.2009
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Advertising
on Social Networks

www.comscore.com
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Rolex’s Presence 
on MySpace
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Dell`s Presence on Facebook
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Coca-Cola`s Presence on 
Facebook
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Legal issues:
a risk analysis

• Identity Squatting

• Copyright Infringements
- User generated content

• Trademark Infringements
- User names
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Identity-squatting

Source: The Times of India, 16.11.2008
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Identity-squatting

Katrina Kaif’s false profile on Facebook



Dr. Widmer & Partners, attorneys-at-law, Berne/Switzerland; Dr. Ursula Widmer, Geneva, October 12, 2009 21

Identity-squatting

Financial Times, 25.7.2008
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Copyright Law:
MySpace sued (settled)

Source: Washington Post, 18.11.2006
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Copyright Law:
YouTube sued (pending)

www.zeropaid.com, 21.06.2009
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Trademark Law:
Twitter sued (dropped)

www.ecommercetimes.com, 18.09.2009
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Trademark Law:
Infringing account
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Trademark Law:
Oneok’s official account
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Trademark Law:
Twitter sued (dismissed)

www.onpointnews.com, 02.07.2009
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Trademark Law:
Facebook Usernames

• Facebook user identity is tied to a username requiring a (real, 
trusted) first name and last name. 

- Facebook: “From the beginning of Facebook, people have used their real names 
to share and connect with the people they know. This authenticity helps to 
create a trusted environment because you know the identity of the people 
and things on Facebook.”

• Until June 13, 2009: unique usernames were not reflected in 
username URLs.

- Username URLs were randomly assigned (e.g., id=592952074).

• On June 13, 2009: “Vanity URL” program introduced.
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Trademark Law:
Facebook Vanity URLs

• Vanity URLs
- For individuals www.facebook.com/ursulawidmer [yourname]
- For brand fanpages www.facebook.com/cocacola [yourcompanyname]

• first-come, first-served basis 

• no change / no transfer 

• only 1 URL per user account
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Self-regulation (policies)

Operator policies: measures against IP infringements

• Verification of user data

• Control of user generated content

• Complaint procedures

• Reservation lists for names, trademarks, etc.



Dr. Widmer & Partners, attorneys-at-law, Berne/Switzerland; Dr. Ursula Widmer, Geneva, October 12, 2009 31

Self-regulation (policies)

www.twitter.com/help/verified
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Self-regulation (policies)

Twitter: Verified Accounts

• Experimental stage

• Confirmation of  the authenticity of the person who uses the 
account

• Limited to a certain number of accounts: well-known artists, 
athletes, actors, public officials and public agencies (no 
defined criteria) 

• Not open to businesses / trademark owners
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Self-regulation (policies)

Content Control – Facebook’s Terms of Use

“If you select a username for your account we reserve the right to 
remove or reclaim it if we believe appropriate (such as when a 
trademark owner complains about a username that does not closely
relate to a user's actual name)”. 

“We can remove any content or information you post on Facebook if 
we believe that it violates this Statement”.



Dr. Widmer & Partners, attorneys-at-law, Berne/Switzerland; Dr. Ursula Widmer, Geneva, October 12, 2009 34

Self-regulation (policies)

Content Control – Twitter

Terms of Service
„We reserve the right at all times (but will not have an obligation) to 
remove or refuse to distribute any Content on the Services and to 
terminate users or reclaim usernames.“

The Twitter Rules
„We reserve the right to reclaim user names on behalf of businesses
or individuals that hold legal claim or trademark on those user names. 
Accounts using business names and/or logos to mislead others will be
permanently suspended.“
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Self-regulation (policies)

Twitter’s complaint procedures

• Copyright Policy

• Trademark Policy 

• Impersonation Policy 

• Name Squatting Policy



Dr. Widmer & Partners, attorneys-at-law, Berne/Switzerland; Dr. Ursula Widmer, Geneva, October 12, 2009 36

Self-regulation (policies)

Weak IP protection

• Each operator has different policies and procedures

• Evidence requirements not clear

• Criteria of complaint assessment not clear
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Need for a Uniform Dispute 
Resolution Policy ?

A UDRP for social networks:

• ICANN’s UDRP not applicable to user names

• Common procedural standards and assessment criteria 
for complaints

• Risk minimization for operators

• Cooperation by platform operators?
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